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MKT 300  Exam 1B




Date:_____________________

Special Rules:

A.  On essay questions, points are given for correct and appropriate statements and deducted for incorrect or inappropriate statements.  More points will not be deducted than the question is worth.

B. For the optional test questions, circle the numbers of the ones you want me to grade.

C. Start a new essay question on a new page in your Blue Book.

D. Sign and Date both your Blue Book and your test.

E. “Pencils Down” means just that.

Mandatory Essay

(30 points) Describe the Demographic Environment in which marketers must operate.

Optional Essays (Choose 40 points worth)

A.  (10 Points) Describe the players that a Marketer must account for within its Internal Environment.

B. (10 Points) Draw with correct labels the Boston Consulting Group's Portfolio Matrix of Strategic Business Units.  What problems result from the use of the BCG Matrix?

C. (10 Points)  Describe the Marketing Mix in terms of ability to alter each element.

D. (10 Points)  Draw or describe the Product/Market Expansion Grid.

F.  (20 Points) Describe in detail the five Marketing Concepts (or Philosophies) that a firm can choose.

1. _____ Product, Distribution, Promotion, and Price (4P’s).

2. _____ Recognition of an unfulfilled need and a product that will satisfy it

3. _____ The series of departments in a company which carry out value-creating activities

4. _____ Extent to which a product’s perceived performance in delivering value matches a buyer’s expectations

5. _____ Marketing philosophy that focuses on the wants and needs of the customer.

6. _____ Marketing philosophy that focuses on producing the best possible product or service

7. _____ Defining a company in terms of the goods and services it produces rather than in terms of the benefits that customers seek

8. _____  Boston Consulting Group term for High Growth/ High Market Share SBU’s.

9. _____  Boston Consulting Group term for High Growth/ Low Market Share SBU’s.

10. _____ People’s vital statistics such as age, gender, race, ethnicity, and location.

11. _____ Brought about as a result of the changing roles of working women and their families

12. _____ The set of all actual and potential buyers of a product or service.

13. _____ Obtaining a desired object from someone by offering something in return

14. _____ A statement of an organization’s purpose
15. _____ A Marketing Strategy that tries to increase Market Share of current products by selling to new customers/markets

A.  Question mark

M. B.  Marketing Myopia
C.  Cash Cow

E. D.  Star 

N. Demographics
F. Market

G. Market Development

H. Market Penetration 

I. I.   Diversification
J.  Sales Orientation

K.  Product Orientation

O. L.   Marketing Orientation

P.  Positioning

Q. Tweeners  

R. Stitching Niches

S. Poverty of Time

T. Values

U. Mission Statement
V. Value Chain 

W. Want

X. Need

Y. Marketing Objectives
Z. Customer Satisfaction

AA. Target Market

AB. Exchange

AC. Marketing Mix
